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MARKETING & PROMOTION

Use this tool to inspire action on your marketing and promotion goals. The menu includes activities,
resources, and examples to support action in three areas: understanding and engaging your audience,
choosing marketing methods, and communicating the value of your program. Start by choosing one
or more activities that are feasible and meaningful for your program. Each step will build momentum.
Come back to the menu for more inspiration as you need it.
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Understand & Engage Your Audience

Inviting student, family, and staff input and engagement builds awareness and investment in your
program. The insights you gain will help you choose marketing strategies that make an impact.

Stay on top of trends and what matters to students "One of the biggest motivators that

e Explore No Kid Hungry’'s Youth Engagement Report to learn would encourage teens to eat
about middle and high school students perceptions and what school meals besides taste,
motivates them to eat school and community meals. convenience, affordability and the

opportunity to socialize, is knowing

Invite student input through surveys that their school is listening to
their views and opinions.”

e The Institute of Child Nutrition (ICN)'s Developing,
Implementing, and Assessing Menu Surveys (pdf) handout - No Kid Hungry Youth Engagement Report
covers selecting age-appropriate questions and survey
methods, assessing results, and incorporating feedback.

For sample surveys and questions you can adapt, check out:
o No Kid Hungry’'s Student Feedback Toolkit and School Meals Design Guide. You'll find tips,
sample surveys in English and Spanish, a “Question Library,” and more.
o Wisconsin Department of Public Instructions’s Elementary/Middle School Survey (docx) or High
School Survey (docx)
The Center for Ecoliteracy’s School Lunch Survey Lesson Plan engages students in designing and
conducting a meal program survey as a class project in partnership with child nutrition staff.

Establish a student advisory group or hold focus groups

e ICN's tip sheet, Implementing and Managing a Student Nutrition Advisory Council (pdf), walks
through assembling, managing, and working with an advisory council.
No Kid Hungry's Field Guide to Student Connection (pdf) and Student Interview Guide (pdf)
provide considerations and questions to guide conversations with students.
For steps to hold a student focus group, review Please Hear Us: Students Weigh In On School Food
from Farm to Institution New England.
Consider sharing Team Nutrition’s How School Lunch is Made and How You Can Help (pdf) with
student advisory groups to explain meal program requirements and how students can make an

impact.

Assess students’ mealtime experience

¢ Use No Kid Hungry's Meal Observation Tool to look at mealtime from a student’s perspective and
find potential barriers and opportunities for program enhancement.

¢ The Meal Appeal Self-Assessment (pdf) developed by the Wisconsin Department of Public
Instruction (DPI) evaluates the lunchroom atmosphere, food selection, student involvement, and other
factors that can influence students’ experience and participation.
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https://stories.nokidhungry.org/youth-engagement-report/?_gl=1*12s299z*_gcl_au*MTI2OTU2NTIxOS4xNzU4MDQ1NzQ1
https://theicn.org/resources/2339/worksheets/126040/developing-implementing-and-assessing-menu-surveys.pdf
https://theicn.org/resources/2339/worksheets/126040/developing-implementing-and-assessing-menu-surveys.pdf
https://new.express.adobe.com/webpage/FvPtR3h76l25u
https://www.schoolmealsdesign.org/survey-says
https://dpi.wi.gov/media/54507/download?inline
https://dpi.wi.gov/media/54508/download?inline
https://dpi.wi.gov/media/54508/download?inline
https://www.ecoliteracy.org/download/school-lunch-survey
https://theicn.org/resources/2339/worksheets/125390/assembling-and-managing-a-student-nutrition-advisory-council.pdf
https://docs.google.com/presentation/d/1bD4YfUxyMS28g9Gz0Y-T0EjqH2PT2x3sI0iB8vgaHNE/edit?usp=sharing
https://docs.google.com/presentation/d/1jgr4JDFufAqPRIyF5R1ySeRSkHW_2H-kHic7HtqRqys/edit?usp=sharing
https://www.farmtoinstitution.org/blog/please-hear-us-students-weigh-school-food
https://fns-prod.azureedge.us/sites/default/files/resource-files/How_School_Lunch_Is_Made.pdf
https://www.schoolmealsdesign.org/learn-through-observation
https://media.dpi.wi.gov/school-nutrition/upgrade-school-meal-appeal/assets/h3StsZTVTMTEDhUV_kqGGfGa1M6am4yvZ-Meal%20Appeal%20Self-Assessment.pdf
https://stories.nokidhungry.org/youth-engagement-report/?_gl=1*12s299z*_gcl_au*MTI2OTU2NTIxOS4xNzU4MDQ1NzQ1

Offer taste tests

e Team Nutrition's Ingredients for a Successful Taste Test Event
and Taste Testing Resources offer a how-to guide, posters,
stickers, and ballots.

Food Corp's Taste Test Guidebook (pdf) provides step-by-step
guidance.

Engage families th rough su rveysl meetingsl Source: Bainbridge Island School District
or focus groups

e Conduct a family survey to understand perceptions of school and/or afterschool meals and barriers to
participation. These tools are customizable and can be adapted for print or web-based use:

o Wisconsin Department of Public Instruction’s Parent Survey (docx)

o National PTA's Student and Family Meal Perception Survey

o No Kid Hungry's Survey for Caregivers

¢ Invite conversation and collaboration with families by attending events, participating in Parent Teacher
Association/Organization (PTA/PTO) meetings, or holding focus groups.
o The National PTA School Meals Leader’s Guide (pdf) was developed to support collaboration
between PTA groups and school nutrition programs. It offers insight into topics and collaboration
opportunities that may interest your PTA/PTO.

The Focus Group Guidebook (pdf) from the New York State Education Department includes
focus group guidance, templates, and frequently asked questions.

Action for Healthy Kids' Collaborating for Healthy Schools Guide (pages 9-12) (pdf) offers best
practices for collaborative meetings and building trust with families. The guide is based on
lessons learned from successful school wellness committees.

Build understanding and support from staff and administration

e Seek opportunities to talk regularly with district/organization leaders and staff in one-to-one, staff,
school board, or wellness committee meetings. Invite them to attend events, offer program tours, or
explore partnership opportunities to increase awareness of your program and build connections.
Consider what is most important for administrators and staff to know to be a partner and advocate for
your program. What information would support their work? Are there points of confusion that you can
help clarify? Is there data that they need? Have you shared your team'’s accomplishments? These
resources offer examples:

o Nutrition Services Guide for Schools (pdf) — Jefferson County Public Schools’ (KY) handout for
school staff highlights key messages, program features, and internal contact information.

o Understanding the Levels of Authority for School Food Systems — This Center for Ecoliteracy
page outlines school meals decisionmakers and their roles—from the federal level to teachers.

o School Board Presentation PowerPoint Template (pptx) - lowa Department of Education

o District Profile Template — This resource from SNA’s Cafeteria Site Visit 101 toolkit is designed
for policymaker visits, but the template can be adapted to provide a concise summary of key data
for administrators or organization leadership.



https://content.govdelivery.com/accounts/USFNS/bulletins/331e9ef
https://www.fns.usda.gov/tn/taste-testing-event-resources
https://foodcorps.org/wp-content/uploads/2020/07/FoodCorps-Taste-Test-Guide-Final-digital-in-color.pdf
https://dpi.wi.gov/media/54509/download?inline
https://www.pta.org/home/programs/Healthy-Lifestyles/healthy-bodies/Healthy-School-Meals/Increase-Perceptions-of-School-Meals
https://www.schoolmealsdesign.org/understanding-caregivers
https://www.pta.org/From_S3/School%20Meals%20Leaders%20Guide.pdf
https://www.nysed.gov/sites/default/files/programs/accountability/school-focus-groups-guidebook.pdf
https://www.actionforhealthykids.org/wp-content/uploads/2020/11/AFHK-Collaboration-Guide-FINAL.pdf
https://files-backend.assets.thrillshare.com/documents/asset/uploaded_file/4298/Jcps/384b02c9-c4ca-49b7-9e6b-b31876434b97/SCNS_Info_Guide_for_Schools.pdf?disposition=inline
https://www.ecoliteracy.org/article/understanding-levels-authority-school-food-systems
https://educate.iowa.gov/media/5013/download?inline
https://schoolnutrition.org/resource/district-profile-sheet/
https://schoolnutrition.org/resource/cafeteria-site-visits-101/

Choose Your Marketing Methods

Choose the outreach strategies you will use to promote your program and elevate child nutrition.

Build your program’s brand

Using a brand to center your marketing efforts
builds a consistent and familiar image for your
program. Being intentional about defining your
program'’s brand, mission, and vision gives you
control of the tone and what stands out about
your program.

e Review the School Meals Brand section of
Wisconsin Department of Public Instruction’s
"Marketing Your School Meals” online
course or visit The Lunch Box's Branding
Your Program page to get started.

Visit some of the websites listed on the right.
Consider how they communicate their
program’s mission and value (for example,
nutritional contributions, student health, and
academic success).

Create engaging and informative web pages

Your website may be the first introduction families have to your program. Investing time in your site

can help make sure they walk away with a positive impression and the information they need.

e Start by assessing your website and identifying areas you can strengthen. Visit your website and
imagine that you are a family member or student looking at it for the first time. Consider the
following questions:

o What is your initial impression? Is it welcoming? Is it easy to read and navigate (clear
titles/headings, navigation, etc.)?

o What can you tell about the program? Is the program'’s mission/vision clear? Can you tell if
local foods, scratch cooking, or nutrition are priorities?

o Can you tell how a student can participate? When and how are meals and snacks served? What
does it cost? Is an application required?

o lIs it clear what a complete/reimbursable meal or snack includes? Are there pictures or videos
of the program or meals? Does the food look/sound nutritious and appealing?

This is also a good time to check your website for required content. The USDA Nondiscrimination
Statement is required for all sponsors (see the Civil Rights Reference Sheet (pdf) for current text).
School Meal Program Sponsors, review the School Meal Program Webpage Requirements
Reference Sheet (pdf) for additional requirements. Please reach out to your specialist with questions.
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https://media.dpi.wi.gov/school-nutrition/marketing-your-school-meals/#/lessons/823NtoxJrBSSjgY-DJEUC5cJ8KkzDmbq
https://www.thelunchbox.org/marketing/branding-your-program/
https://www.thelunchbox.org/marketing/branding-your-program/
https://ospi.k12.wa.us/sites/default/files/2025-11/civilrightsreferencesheet.pdf
https://ospi.k12.wa.us/sites/default/files/2023-10/sfawebsiterequirementsreferencesheet.pdf
https://ospi.k12.wa.us/sites/default/files/2023-10/sfawebsiterequirementsreferencesheet.pdf
https://www.asd5.org/departments/food-nutrition-services
https://www.asd5.org/departments/food-nutrition-services
https://www.esd401.org/44077_2
https://www.bngclub.org/copy-of-summer-camp
https://www.lovejoyisd.net/page/student-nutrition/
https://www.lovejoyisd.net/page/student-nutrition/
https://www.cpsd.us/administration/food-nutrition-services/about-food-and-nutrition-services
https://www.cpsd.us/administration/food-nutrition-services/about-food-and-nutrition-services
https://www.oxfordsd.org/departments/department-of-child-nutrition/overview

Use your menus to give students and families a flavor of your program

Your menus may be the only communication from your program that families see regularly. Use them
to showcase your program and the nutritious and delicious foods you offer.

The Lunch Box's sample menu (pdf) includes abbreviated labels (for local, scratch, gluten free, etc.),
the Harvest of the Month, and a featured recipe using their menu template.

Check out Selah’s menu and read more in Canvas to see how they used emojis on their menu to
convey their brand (for example, @ =kitchen created, &% =farm to school)

lowa Department of Education’s MyPlate menu templates feature food jokes, riddles, and
nutrition education facts to engage families and younger students.

If you use a web-based menu, consult your vendor about options to add photos or designate items
as local, scratch cooked, etc. Some offer stock images you can add (for example, to explain meal
components and offer versus serve). You can also add culinary or nutrition details to the menu
item’s name (for example, a recent Vancouver Public Schools’ menu featured "Homemade
Pozole,” “Local Bison and Lentil Chili,” and "Whole-Grain Mozzarella Breadsticks.”

Increase visibility with high-quality pictures or videos

Focusing on the quality of your photos can help ensure they have a positive impact.
o Watch Georgia Department of Education’s short (3 minute) tutorial, Take Great Meal Photos.

o Look through the How to Use Photos (pdf) and How to Compose Photos (pdf) slides from
the Minnesota School Nutrition Association.

o Texas Department of Agriculture’'s Food Photography Basics (pdf) is a detailed guide for child
nutrition directors to build their own skills or partner with students on photography projects.

Team Nutrition's Flickr Photo Collection and the toolkits on page
nine also offer images to enhance your communications.

Video offers a powerful tool to orient families and students to your
program, provide nutrition education, or highlight all that you offer.
Check out these examples:

o We are FWPS: Nutrition Services — Featured on Federal Way
Public Schools Nutrition Services home page, this video describes
the program from the perspectives of the dedicated staff.

o Introduction to School Lunch at Austin ISD (3:50) — Featured in
English and Spanish on Austin ISD’s Food Service home
page and social media accounts, this video packs a lot of
valuable information about school meals into four minutes.

o What Makes a Meal? (3:32) - Jefferson County Public
Schools (KY) Nutrition Services team partnered with an
elementary teacher and students to create this video to
show their peers how to choose required components and
minimize food waste.

Photos: Local Food for Schools coho salmon (Source: Bainbridge Island School District);
La Conner Middle School meal featuring a Lummi Island Wild pink salmon burger (Source: OSPI)
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https://storage.googleapis.com/lunchbox-prod-v1/downloads/SAMPLE-TLB-Menu-Template_April.pdf
https://www.thelunchbox.org/recipes-menus/menu-templates/
https://www.selahschools.org/departments/nutrition-services
https://waesd.instructure.com/courses/5446/modules/items/255926
https://educate.iowa.gov/pk-12/operation-support/nutrition-programs/school-meals/communication-tools#myplate-menu-templates
https://vansd.org/meals/
https://lor2.gadoe.org/gadoe/items/766b2d3c-5732-4891-9f68-f3868ba55b48/1/?.vi=file&attachment.uuid=d79d8422-1b7b-48a7-b053-9a80266e11f3
https://msna.memberclicks.net/assets/docs/How%20Tos_Using%20Photos.pdf
https://msna.memberclicks.net/assets/docs/How%20Tos_Composing%20Photos.pdf
https://squaremeals.org/Portals/8/files/training/MENU/TDA-MENU-Photo-Curriculum-v5.pdf
https://www.flickr.com/photos/usdagov/collections/72157719631843189/
https://youtu.be/7J53uriMsv0?list=TLGGwk-wcS7WB7oxMzAxMjAyNg
https://www.fwps.org/departments/nutrition-services
https://www.fwps.org/departments/nutrition-services
https://youtu.be/VmrIN_HKy0k
https://www.austinisd.org/nutrition-food-services
https://www.austinisd.org/nutrition-food-services
https://youtu.be/l7xPbnVnwjs

Use social media to showcase your program and nutritious foods you offer

Social media platforms like Facebook and Instagram are valuable tools for shining a light on your
program and keeping your community up to date. The ability to make regular, quick posts and share
pictures or videos makes it ideal for promoting the nutritious foods you offer students every day.

Getting started

Explore how other child nutrition programs use social media

and research what platforms fit your program and audience

best. These resources offer a good overview of the options

and what to consider.

¢ School Nutrition Outreach Toolkit Guide (pages 8-12)
(pdf) - Wisconsin Department of Public Instruction

e Social Media and Digital Marketing Toolkit (The Lunch
Box)

Be sure to check your organization’s social media
policies. Get approval before investing time in setting up an
account. Outlining how you will use social media, expected
benefits, and examples from other programs can strengthen
your request.

Keep content fresh

¢ Plan to post and monitor engagement on your account as
a regular part of your routine.
Make a habit of taking photos. See the resources on page
five for tips on taking high-quality photos. Follow your
organization'’s policies for using identifiable photos of
students or staff.

Check out the toolkits on page nine for ready-to-use

social media posts and graphics.

Have a plan for negative comments
e Ask if your organization has policies about managing and responding to comments.

e |ICN's Social Media Response Flow Chart (pdf) offers a decision tree with recommendations for
handling negative interactions.

What if you can’t create and manage your own account?

If your district or organization has active accounts, talk with the staff who manage them to explore
ways you can work together to promote your program. Collaborate to create a content calendar and
set a goal to provide the content for a post (photo/graphic and a caption) on a regular basis (for
example, 2-3 posts a month). Existing district or organization-level accounts often have a large reach.
This can be a win-win partnership that helps keep your time demands in check.



https://dpi.wi.gov/media/54360/download?inline
https://www.thelunchbox.org/marketing/social-media-toolkit/
https://theicn.org/resources/673/social-media-marketing-for-school-nutrition-programs/108670/social-media-response-chart.pdf
https://www.facebook.com/esdnutritionservices/
https://www.instagram.com/ellensburgsd_child_nutrition
https://www.facebook.com/EPSCafeWA/
https://www.instagram.com/eps_cafe/
https://www.facebook.com/nsdfoodandnutrition/
https://www.facebook.com/AustinISDFood/
https://www.instagram.com/austinisdfood/

Build visibility using district or organization communication channels

Using established district or organization channels such as newsletters and family communication

apps can expand your reach and reinforce that your program is an integral part of the school or

afterschool community.

o Ask teachers or afterschool site staff how they provide information to families. They may be able to
add an announcement to a class newsletter, forward an email, or help distribute letters or flyers.

e Wisconsin Department of Public Instruction’s School Nutrition Outreach Toolkit includes
newsletter, email, and other templates to promote school meals, new menu items, farm to school,
and events.

e For a sample article, scroll through Vancouver Public Schools’ VPS Now for “School Lunches:
Better Than Ever.”

Present at meetings or events

For sample presentation slides and ideas of what to present at PTA/PTO, School Board, or staff
meetings, check out:
¢ lowa Department of Education’s School Board Presentation PowerPoint Template (pptx)

¢ No Kid Hungry's Understanding Caregivers resource for a customizable "“Meal Program
Introduction and Request for Feedback” presentation.

e Wisconsin Department of Public Instruction’s School Nutrition Outreach Toolkit for sample
PowerPoint slides and speakers notes to present about School Lunch, School Breakfast, New Menu
Items/Taste Tests, and Farm to School.

Celebrate promotional events

With local and national promotional events, heritage months, and observances throughout the year,

the calendar can inspire engaging opportunities to build program visibility, hold taste tests, feature

new menu items, and make community connections.

e The School Nutrition Association’s annual Promotional Celebration Calendar is filled with fun
food holidays, national observances, and awareness weeks or months to offer inspiration
throughout the year.

e Awareness event organizers often offer engaging themes and resources including graphics,
announcements, social media posts, educational materials, and activities. Don't miss:

o October: Taste Washington Day, Farm to CACFP Week, National School Lunch Week, National
Farm to School Month

o March: National CACFP Week, National School Breakfast Week, National Nutrition Month
o May: School Lunch Hero Day

e Help families get a taste of your celebrations by sharing photos on social media or in newsletters,
like this example from Selah School District, Selah Students Enjoy A Taste of Washington.
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https://dpi.wi.gov/wisconsin-school-meals-rock/school-nutrition-professionals/school-nutrition-outreach-toolkit
https://vansd.org/vps-now-10-27-2025/
https://educate.iowa.gov/media/5013/download?inline
https://www.schoolmealsdesign.org/understanding-caregivers
https://docs.google.com/presentation/d/1o88L9qClKR8cvuHDYbFpcZbfqn70pX87f68YGyEcg8M/edit?slide=id.g1420f9815b2_1_21#slide=id.g1420f9815b2_1_21
https://docs.google.com/presentation/d/1o88L9qClKR8cvuHDYbFpcZbfqn70pX87f68YGyEcg8M/edit?slide=id.g1420f9815b2_1_21#slide=id.g1420f9815b2_1_21
https://dpi.wi.gov/wisconsin-school-meals-rock/school-nutrition-professionals/school-nutrition-outreach-toolkit
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fr.smartbrief.com%2Fresp%2FuhmEDahPpmDGojaoCigKtXBWcNzIKI%3Fformat%3Dmultipart&data=05%7C02%7Cshannon.delaney%40k12.wa.us%7C7a1c25177ca842be909208ddeefe50a6%7Cb2fe5ccf10a546feae45a0267412af7a%7C0%7C0%7C638929498304940893%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=w2ScmvD0i%2BDQAL%2F0pizBWIn4eiegzluIgjAr%2Fu1sOj8%3D&reserved=0
https://agr.wa.gov/departments/business-and-marketing-support/farm-to-school/wsda-farm-to-school-program/taste-washington-day
https://www.cacfp.org/farmtocacfpweek/
https://schoolnutrition.org/about-school-meals/national-school-lunch-week/
https://www.farmtoschool.org/our-work/farm-to-school-month
https://www.farmtoschool.org/our-work/farm-to-school-month
https://www.cacfp.org/national-cacfp-week-main/
https://schoolnutrition.org/about-school-meals/national-school-breakfast-week/
https://www.eatright.org/about-national-nutrition-month
https://schoolnutrition.org/about-school-meals/school-lunch-hero-day/
https://www.selahschools.org/departments/public-relations/poiint-of-pride/a-taste-of-washington

Reach out to local media

Your local media can be a powerful partner in getting
your message out to your community. Program
developments, events, grants or awards, and farm to
child nutrition program achievements are examples of
topics that can be newsworthy.

e Check with your district or organization about policies
or procedures for engaging media outlets. If your
organization has a public relations or communications
manager, they may offer guidance and help you make
connections.

Wisconsin’s School Nutrition Outreach Toolkit
Handbook (page 14) (pdf) offers a helpful overview,
tips, and templates to prepare news releases.

No Kid Hungry's Afterschool Meals Outreach Toolkit
includes a sample press release to promote
afterschool meals sites.

See the box on the right for examples of articles about
Washington Child Nutrition Programs.

Make program enhancements and address participation barriers

Making service or menu enhancements, addressing barriers to participation, and incorporating

nutrition education can elevate your program and demonstrate your commitment to creating a

positive student experience. Share your efforts on social media or in other communications to amplify

the impact.

e Check out Wisconsin Department of Public Instruction’s online course Upgrade School Meal
Appeal.

o Creatively addressing barriers can make a big impact, like this example from Maryland: Easy Peasy,
Getting Your Lunch is Easy!

e Use nutrition education to build engagement and reinforce that nutrition is central to your mission.
Check out the Power Up Your Program: Nutrition Education Menu of Actions (pdf) in Canvas
for ways to build more nutrition education into your meal program and throughout the day.



https://dpi.wi.gov/media/54360/download?inline#page=20
https://dpi.wi.gov/media/54360/download?inline#page=20
https://new.express.adobe.com/webpage/vQ6Z4w07x2gjJ
https://docs.google.com/document/d/15SD5oRNMZpH4eMkyqiac6b9d8mf-lGalEi1XDi6oens/edit?tab=t.0
https://media.dpi.wi.gov/school-nutrition/upgrade-school-meal-appeal/index.html#/
https://media.dpi.wi.gov/school-nutrition/upgrade-school-meal-appeal/index.html#/
https://mdteachertoolkit.org/pses-in-the-spotlight/
https://mdteachertoolkit.org/pses-in-the-spotlight/
https://waesd.instructure.com/courses/5806/files?preview=805242
https://www.spokesman.com/stories/2024/oct/17/library-snacks/
https://www.spokesman.com/stories/2024/oct/17/library-snacks/
https://www.spokesman.com/stories/2024/oct/17/library-snacks/
https://www.federalwaymirror.com/news/breakfast-in-the-classroom-program-shines-in-federal-way-photos/
https://www.federalwaymirror.com/news/breakfast-in-the-classroom-program-shines-in-federal-way-photos/
https://www.dailyrecordnews.com/ellensburg/ellenburg-school-district-new-chef-revamps-menu-with-emphasis-on-scratch-cooking-and-nutrition/article_12f818da-fb9c-11ef-9a76-2360b5d3ed78.html
https://www.dailyrecordnews.com/ellensburg/ellenburg-school-district-new-chef-revamps-menu-with-emphasis-on-scratch-cooking-and-nutrition/article_12f818da-fb9c-11ef-9a76-2360b5d3ed78.html
https://www.dailyrecordnews.com/ellensburg/ellenburg-school-district-new-chef-revamps-menu-with-emphasis-on-scratch-cooking-and-nutrition/article_12f818da-fb9c-11ef-9a76-2360b5d3ed78.html
https://www.yakimaherald.com/news/local/education/yakima-school-meals-to-get-a-revamp-with-less-sugar-and-additives/article_2cc998b6-47a2-42f6-a93f-9b382feebe08.html
https://www.yakimaherald.com/news/local/education/yakima-school-meals-to-get-a-revamp-with-less-sugar-and-additives/article_2cc998b6-47a2-42f6-a93f-9b382feebe08.html

Promote the Value of Your Program

Help others see the impact of child nutrition and the value of your program. Showcase the nutritional
quality of the foods you serve, your dedicated team'’s work, and what it means for your students.

Take advantage of toolkits

Afterschool Meals Outreach Toolkit - No Kid Hungry's toolkit provides outreach strategies and
resources to spread the word about CACFP afterschool meal programs:

o Graphics and templates for social media posts, letters, press releases, signs, and banners.
Customizable website language including responses to frequently asked questions

CACFP Outreach: Mealtime Memo (pdf) - This ICN resource offers strategies to communicate
about your participation in CACFP and the benefits for your students and families,

o "Did you know..." nutrition facts that you can share on social media or in materials
o A CACFP parent/caregiver information sheet with benefits and ways families can engage

Made With School Lunch Campaign - SNA and the National Dairy Council & Schden
launched this campaign in fall 2025 to raise awareness and celebrate the value of

; ta- ; T OUR MEALS ARE
school meals. Find ready-to-use resources including: CAREFULLY PLANNED

Wi i i i BY NUTRITION
o Pre-written social media posts and images R deEssionalin

o Key messages (pdf) for students, parents, educators, and administrators ﬁgxn’mswnim

o Ten short, shareable YouTube videos addressing common misconceptions &
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School Meals Outreach Toolkit - Developed through Wisconsin’s School Meals
Rock initiative, this toolkit includes:

o Customizable templates for social media posts, letters, emails, newsletter inserts, and
presentations to promote school meals, new menu items, farm to school, events, and more.

o An outreach handbook (pdf) with key messages for families, students, and school staff along
with ideas for photos and videos (pages 19-33)

School Breakfast Program Marketing Resources - Visit USDA's school breakfast marketing
resource page for:

o Customizable newsletter inserts, outreach letters, flyers, key messages, and resources to
encourage educator and principal support

Summer Meal Program & Farm to Summer Toolkit — This Washington Office
of Superintendent of Public Instruction Toolkit includes resources in English and
Spanish designed to promote the Summer Food Service Program (SFSP), Farm to
Summer Week, and Summer Crunch.

o Editable flyers, sample social media posts and captions, tips for using
different platforms, and ideas to boost engagement online. Includes sios b comon
resources in English and Spanish. o



https://bestpractices.nokidhungry.org/resource/afterschool-meals-outreach-toolkit
https://theicn.org/resources/2551/2025-mealtime-memo/127880/march-2025-mealtime-memo-cacfp-outreach.pdf
https://schoolnutrition.org/made-with-school-lunch/
https://schoolnutrition.org/resource/mwsl-communication-plan-guide-and-png-images/
https://schoolnutrition.org/wp-content/uploads/2025/10/MWSL-Toolkit.pdf
https://schoolnutrition.org/made-with-school-lunch/podcasts-videos/
https://dpi.wi.gov/wisconsin-school-meals-rock/school-nutrition-professionals/school-nutrition-outreach-toolkit
https://dpi.wi.gov/wisconsin-school-meals-rock/school-nutrition-professionals/school-nutrition-outreach-toolkit
https://dpi.wi.gov/media/54360/download?inline
https://www.fns.usda.gov/sbp/outreach/marketing/resources
https://ospi.k12.wa.us/policy-funding/child-nutrition/summer-food-service-program/summer-meal-program-farm-summer-toolkit

Creating messages to convey the power of child nutrition

There are so many opportunities to shine a light on child nutrition. Use this table for ideas. The examples show a variety of messages and
channels. Although they are not exhaustive, they can offer inspiration.

Topic
Program Basics
& Orientation

Message Ideas

O

Program basics (programs
offered, where, when)

Cost

Eligibility
Orientation for new
students/families

Examples or Resources

O

Introduction to School Lunch at Austin ISD (Video, Austin Independent School
District, TX)

Child Nutrition & Education Eligibility Benefit Application (CNEEB) Promo Reel &
It's More than a Meal Application — How-to Complete the CNEEB (Videos, OSPI)

Kindergarten Orientation (Video, Everett Public Schools)

Meals in Secondary (Webpage, Northshore School District)

Impact &
Benefits of Child
Nutrition
Programs

Your students! *Check
district/organization
policies for photos
Reach/number of meals
served

Research on the benefits of
school/afterschool meals
Community impact (e.g.,
market for local farmers)

Did you know...During the 2023-24 school year, we served 1,129,185 meals
(319,700 breakfasts and 809,485 lunches) ("Did you know?” facts on home page,
Bremerton School District)

133,353 Meals & Snacks ("Our Impact” highlights on home page, Boys & Girls
Clubs of South Puget Sound)

Ellensburg School District bought nearly $75,000 in local food... (Facebook post
about Ellensburg School District, Chef Ann Foundation)

5 Great Reasons Your Child Should Eat School Meals (pdf flyer, Georgia
Department of Education)

Research Briefs: Breakfast for Learning (pdf) or Breakfast for Health (Food
Research & Action Center (pdf)

Meal/Snack
Components &
Nutritional
Contributions

What makes a meal or
snack

Nutrition standards

Common misperceptions
about nutritional quality

Nutrition education

Made with School Lunch Infographic (Handout, SNA & National Dairy Council)

The Real Food Guide To School Breakfast or The Real Food Guide to School
Lunch for Families (Flyers, USDA Team Nutrition)

Mythbusters for School & Summer Meals (pdf handout, Colorado Department
of Education)

What Makes a Meal? (Video for students about offer versus serve, Jefferson
County Public Schools, KY)



https://youtu.be/VmrIN_HKy0k
https://www.youtube.com/watch?v=mDOhG4kXqOQ
https://youtu.be/ZMYmPfoS_wY
https://youtu.be/xpJJbkVbt58
https://www.nsd.org/schools/get-started/food-services/meals-in-secondary
https://www.bremertonschools.org/33490_3
https://www.bremertonschools.org/33490_3
https://www.bgcsps.org/
https://www.facebook.com/chefannfoundation/posts/1247141937450431/
https://lor2.gadoe.org/gadoe/file/8832035a-1710-412b-8565-9a9e672db9a1/1/5ReasonsEnglish.pdf
https://frac.org/wp-content/uploads/breakfastforlearning-1.pdf
https://frac.org/wp-content/uploads/breakfastforhealth-1.pdf
https://frac.org/programs/school-breakfast-program/benefits-school-breakfast
https://frac.org/programs/school-breakfast-program/benefits-school-breakfast
https://schoolnutrition.org/resource/mwsl-infographic/
https://www.fna.usda.gov/tn/sbp/materials/realfood-guide
https://www.fna.usda.gov/tn/school-lunch-resources/realfood-guide
https://www.fna.usda.gov/tn/school-lunch-resources/realfood-guide
https://www.cde.state.co.us/nutrition/mythbusters-en
https://youtu.be/l7xPbnVnwjs

Topic

Menu & the
Variety of Foods
Offered

Message Ideas

O

Examples of meals and
snacks

New items/recipes
Culturally inclusive meals

Fruit and vegetable
options/salad bars

Recipes

Examples or Resources
o Ellensburg School District's Facebook or Instagram accounts feature menu
options and new recipes, like this post about a new addition to the salad bar

Northshore School District Facebook (Posts weekly elementary school menu
options with tray photos)

Program

Enhancements &
Points of Pride

Engagement opportunities
Impact of student/family
input

Scratch cooking

Farm to CNP

Harvest of the month
Gardens

Promotional Events

Harvest of the Season Toolkits (posters, family newsletters, and additional
resources for 24 Washington local foods, OSPI)

From Garden to Lunch Tray: Students Dig into Nutrition and Growth (Article,
Federal Way Public Schools)

Morning announcements for menu promotions and events (docx, OSPI)

Farm to School Taste Test: Hearty Beef Stew a Hit with MMK Owls! (Newsletter
article, Mary M. Knight School District)

Awards &
Grants

Rooted in Excellence
Awards for SFAs (OSPI)

CACFP Week Awards (OSPI)

Professional association
awards or scholarships

Grant awards & activities

Boys & Girls Club earns awards for nutrition education (Columbia Basin Herald)
Anacortes School District awarded $26,000 grant for healthier foods (Go Skagit)

Healthy Meals Incentives Recognition Award announcement (Instagram post,
Ellensburg School District)

CNP Team &
Partners

o}

O

Staff shoutouts

Staff introductions

Partner acknowledgements
Behind the scenes

We are FWPS: Nutrition Services (Video, Federal Way Public Schools)

To Our Hard-Working Kitchen Crews, Thank you! (Article, Northshore School
District)

Resources, materials, and links shared do not constitute endorsement by the Office of Superintendent of Public Instruction (OSPI) of the linked web
sites, or the information, products, or services contained therein. Unless otherwise specified, OSPI does not exercise any editorial control over the information
you may find in these locations. All links are provided with the intent of meeting the mission of OSPI to support sponsors of USDA Child Nutrition Programs.
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https://www.facebook.com/ellensburgschools/
https://www.instagram.com/ellensburgsd_child_nutrition
https://www.instagram.com/p/DJS5vcwiaXn/
https://www.facebook.com/nsdfoodandnutrition/
https://ospi.k12.wa.us/policy-funding/child-nutrition/farm-child-nutrition-programs/harvest-season
https://www.fwps.org/story/%7Eboard/news/post/from-garden-to-lunch-tray-students-dig-into-nutrition-and-growth
https://ospi.k12.wa.us/sites/default/files/2022-12/morningannouncementmenupromotionexamples.docx
https://app.smore.com/n/t05uv
https://ospi.k12.wa.us/policy-funding/child-nutrition/school-meals/national-school-lunch-program/rooted-excellence-awards
https://ospi.k12.wa.us/policy-funding/child-nutrition/school-meals/national-school-lunch-program/rooted-excellence-awards
https://columbiabasinherald.com/news/2025/mar/28/boys-girls-club-earns-awards-for-nutrition-education/
https://www.goskagit.com/anacortes/news/anacortes-school-district-awarded-26-000-grant-for-healthier-foods/article_8cfbfe8a-41e4-11ee-8ea3-cb34ee7faa11.html
https://www.instagram.com/reel/C8XeJaGvV4n/
https://youtu.be/7J53uriMsv0?list=TLGGwk-wcS7WB7oxMzAxMjAyNg
https://www.nsd.org/schools/get-started/food-services/news-updates/post/%7Eboard/food-nutrition/post/to-our-hard-working-kitchen-crews-thank-you

This project has been funded at least in part with Federal funds from the U.S. Department of
Agriculture. The contents of this publication do not necessarily reflect the view or policies of the U.S.
Department of Agriculture, nor does mention of trade names, commercial products, or organizations
imply endorsement by the U.S. Government.

In accordance with federal civil rights law and USDA civil rights regulations and policies, the USDA, its
agencies, offices, employees, and institutions participating in or administering USDA programs are
prohibited from discriminating based on race, color, national origin, religion, sex, disability, age,
marital status, family/parental status, income derived from a public assistance program, political
beliefs, or reprisal or retaliation for prior civil rights activity, in any program or activity conducted or
funded by USDA (not all bases apply to all programs). Remedies and complaint filing deadlines vary by
program or incident.

Persons with disabilities who require alternative means of communication for program information
(e.g., Braille, large print, audiotape, American Sign Language, etc.) should contact the state or local
agency that administers the program or contact USDA through the Telecommunications Relay Service
at 711 (voice and TTY). Additionally, program information may be made available in languages other
than English.

To file a program discrimination complaint, complete the USDA Program Discrimination Complaint
Form, AD-3027, found online at How to File a Program Discrimination Complaint and at any USDA
office or write a letter addressed to USDA and provide in the letter all of the information requested in
the form. To request a copy of the complaint form, call (866) 632-9992. Submit your completed form
or letter to USDA by:

1. Mail: U.S. Department of Agriculture, Office of the Assistant Secretary for Civil Rights, 1400
Independence Avenue, SW, Mail Stop 9410, Washington, D.C. 20250-9410;

2. Fax: (202) 690-7442; or

3. Email: program.intake@usda.gov.

This institution (s an equal opportunity provider.
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